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Alfalfa Meal is the “new 
deal” for live stock and 
poultry —yet not really 
new—for its beneficial 
feeding qualities have 
been successfully demon- 
strated by growers and 
feeders for more than 
twenty-five years. 


THE DENVER ALFALFA 
MILLING & PRODUCTS 
COMPANY 


Lamar, Colorado 


| St. Louis 
San Francisco 
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A VERY 
SHORT 
STORY 

ABOUT 

NOPCO XX 


ACK again? asked the feed dealer. 


“Back again,’ replied the poultry- 
man from ’way down the road. ‘“‘Back for another bag 
of Blank Brand laying mash, with Nopco XX Cod Liver 
Oil mixed in.” 


“Well, John, you’re the third person this morning 
to place that order. I guess Blank Brand is delivering 
the goods all right.” 

“It’s that Nopco XX, Bill. I never knew what it did 
to layers until I feed it to my trapnested birds this 
season. Production is up eight per cent over last year 


already. And I’m hitting that fancy Metropolitan market 
with the best looking eggs I ever handled—even size, 
wonderful shells, and lots of ’em.”’’ 


“You'll get great hatchability too, John, right through 
the breeding season. I knew if I got you fellows using 
Nopco XX for your layers, you’d come back for more.” 


... And so on, all over the country. Why not give 
your laying mashes this customer-appeal? Write in to- 
day for complete information and a free copy of a new 
booklet “20 Years of Progress in Scientific Poultry 
Feeding.” 


NATIONAL OIL PRODUCTS COMPANY, INC. 


BOSTON CHICAGO KANSAS CITY SAN FRANCISCO — EXECUTIVE OFFICE: :8 ESSEX STREET, HARRISON, N. J. 
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ON A FEED SACK 
MEANS 
THE GREATEST 
POSSIBLE PROFIT 
OVER FEED COST 
TO DAIRYMEN— 
POULTRYMEN AND 
HOG RAISERS 


Air view of Larro Research Farm—where science 
works in overalls — building feeds on facts. 


ORE than twenty years ago, we started 

our research work. We bought cows. 

We rolled up our sleeves and started 
digging for facts—facts about feeds—about cow health— 
about milk production—and about dairy profits. 


Later we bought some chickens and then some hogs and start- 
ed feeding to find out which was the best feed for them. 


Today The Larro Farm with its cows, chickens and hogs has 
grown into the World’s Leading Privately Owned Research 
Farm. All Larro Feeds for cows, hogs and poultry have been 
built here at this farm—built on facts dug up by hard work— 
by feeding trials that have required years to complete. Science 
works in overalls at Larro Research Farm. 


The result: 


Feeds made to pay Dealers and Feeders greater profits. 


THE LARROWE MILLING CO., DETROIT, MICHIGAN 


MANUFACTURERS OF FEEDS THAT DO NOT VARY—FOR 
COWS—POULTRY AND HOGS 
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SEPTEMBER 


Is the Month to Start 


SELLING 
Every 
Prospect 
Ever 


Buyinc Ar TERWARDS 


Reo FEED ARCADy FARMS MILLING COMPANY 


223 W. JACKSON BLVD. 
CHICAGO, ILLINOIS. 
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MEMBER 
Us. 
: F WE DO OUR PART 
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DAVID K. STEENBERGH, Managing Editor 
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Mutual Millers Prove That Feed Store 
Is Asset to Community 


Extend Millions in Credit to Farmers 


MPORTANCE of. the independent 
] retail feed dealer to his farming 

community was strikingly revealed 

at a meeting of the Mutual Millers 
& Feed Dealers association which was 
held at the Hotel Anthenaeum, Chau- 
tauqua, N. Y., August 17. 

Results of a survey disclosed during 
the gathering showed that members of 
the association in ten counties covering 
western New York and eastern Penn- 
sylvania had extended credit amounting 
to $4,091,000 to the farmers. Approxi- 
mately $3,425,000 of this amount rep- 
resented accounts and notes receivable 
in the hands of the dealers, while 
$622,256 was in notes discounted by 
them at banks and trust companies. 

The survey, directed by Lionel True, 
James H. Gray Milling Co., Spring- 
ville, N. Y., and his committee, further 
revealed that the total amount invested 
in land, buildings and machinery by 
the dealers was $8,397,752, so the credit 


extended to the farmer in these times 


of adversity was roughly one-half of 
the dealers’ total invested capital. In- 
vestigations showed that the dealers as 
a whole extended credit to hard-pressed 
farmers when funds from financial in- 
stitutions were not available, and that 
the enormous amounts granted prove 
beyond question the worth and service 
of the feed dealer to the agricultural 
community. 

The results of the survey also showed 
that each dealer bought on the average 
of $5,859 worth of products from the 
farmers per year or a total for the ter- 
ritory of $1,171,000. Merchandise sold 
by each dealer averaged $70,177 or a 
total of $14,035,400 for the entire 
group. 

Answers to the questionnaires showed 
that the average feed plant employed 
3.97 persons or 793 for the territory. 
Wages paid to these employees totaled 
$1,111,392, and the owners on the aver- 
age received a salary of $2,530 a year. 
It was also learned that a majority of 
the dealers kept their plants open for 
60 hours a week. 

Taxes paid by those answering the 
survey were $638.46 per dealer, and the 
personal taxes of owners and employees 
averaged $413 per man. Prices charged 
by those who reported doing custom 
grinding ranged from $2.00 to $4.00 a 
ton. 


More than 125 members were present 
at the meeting which was one of the 
largest held in the association’s history. 
Remarks following the report on the 
survey indicated that few if any deal- 
ers realized the vast amount of credit 
which they, as a group, were extending 
to the farmers. 

The formulating of a code of fair 
trade practices under the National Re- 
covery Act was discussed by those pres- 
ent. Lionel True was appointed chair- 
man of a committee to draft a set of 
rules and to submit them at a future 
meeting for the approval of the mem- 
bers before the final draft was sent on 
to Washington. 

During the afternoon of the meeting 
several of the members played golf at 
the Chautauqua club adjacent to the 
hotel grounds. First prize for driving 


Cereal Machinery Firms 
Form Association 


Plans have been completed for the 
organization of the Cereal Machinery 
association. Purpose of the new orga- 
nization will be to promote a_ better 
understanding among members of the 
industry and to draft a code of fair trade 
practices to put into operation under 
the National Industrial Recovery Act. 

A. J. Hazle, Jr., B. F. Gump Co., 
Chicago, is secretary of the associa- 
tion. Other executive officers are A. E. 
Hall, Allis-Chalmers Mfg. Co., Milwau- 
kee; W. M. Williams, B. F. Gump Co., 
Chicago; A. C. Barbeau, S. Howes Co., 
Silver Creek, N. Y.; W. S. Brashear. 
Barnard & Leas Mfg. Co., Moline, IIl.; 
A. M. Marsh, Allis-Chalmers Mfg. Co., 
Milwaukee; H. M. Soars, Sprout, Wal- 
dron & Co., Inc., Muncy, Pa., and L. S. 
Strong, Strong-Scott Mfg. Co., Minne- 
apolis. 


INDIANA 

Brazil Flour & Feed Co., Brazil, is 
constructing an addition to its plant 
which will be used as a grain elevator 
and a flour mill. 

Charles Vogel, 74, retired feed dealer 
at Seymour died recently following a 
brief illness. His sons, Edwin and 
Albert, are operating the business which 
he founded. 

Sam Griffith has opened a feed store 
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nearest to the pin from the tee on the 
16th hole was won by George Ayrault, 
Buffalo. The ladies and the dealers 
who did not play golf spent the after- 
noon on a tour of the interesting points 
located about the grounds. In the even- 
ing the members and their wives assem- 
bled for a banquet which was thorough- 
ly enjoyed by all. 

Officers elected at the meeting were 
Haynes Merritt, East Aurora, N. Y., 
president; C. L. Zortman, Edinboro, Pa.., 
vice president, and Lewis Abbott, Ham- 
burg, N. Y., secretary and treasurer. 

Directors chosen were Frank J. 
Young, Alden, N. Y.; David Mead, 
Northeast, Pa.; Louis Godfrey, Attica, 
N. Y.; Stephen Pettit, Ellicottville, N. 
Y.; Roy Rignel, Lockport, N. Y., and 
A. Schrimper, Belle Vailey, Pa. 


at Coal City which will be managed by 
his son, Claude. 

L. R. Brumfill, Batesville, has opened 
a feed store. 

Syracuse feed mill, Syracuse, was tem- 
perarily closed recently for repairs and 
the installation of new grinding and 
mixing equipment. 

Whitton & Son have purchased the 
old water power mill at Rushville and 
will operate a feed business. 

Jackson Bros. have purchased the 
Miller Grain Co. feed store and filling 
station at Russelville. 

R. J. Morgan, Jonesboro, has added 
a new feed warehouse to his present 
establishment. 

M. E. Snapp has sold his interest 
in the Snapp Grain Co., Ridgeville. 


CHARLES M. COX CO., Boston, 
has taken over the feed and grain busi- 
ness of the Davis-Mason Co., Washing- 
ton Depot, Conn., and will operate it 
under the name of the Shepaug Grain 
Co. 


VIRGIL TODD, for eight years sales 
manager of Allied Mills, Inc., Buffalo, 
has resigned to accept a position with 
the Berghoff Brewery, Fort Wayne, Ind. 


EASTERN STATES Farmers Ex- 
change, Buffalo, N. Y., has opened a 
new feed store at Concord, N. H. Mer- 
ton A. Cottrell is manager. 
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Federation Districts Rally 
Under Blue Eagle 


a HE Eastern Federation of Feed 

& Merchants does its part under 

the NRA. Every section of its 

territory is being carefully organ- 

ized to make the retail trade code effec- 
tive as soon as it is approved. 

All of the districts which have been 
successfully operating under the board 
of governors will be strengthened by 
membership drives to enroll every re- 
tail merchant who must operate under 
the code. In districts where there has 
been no local association the federation 
officers are holding meetings and pre- 


struction. 


prise to me.” 
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—Better Built Bags 


BAG FACTORIES « COTTON MILL + BLEACHERY 


TALK Asovut sacs! 


(Quoted from Customers’ Letters) 


... “I cannot resist giving your 
artist a word of praise. This is the 
most acceptable design | have ever 
seen in the first make-up by the 
artist and entirely from verbal in- 
I have had the oppor- 
tunity to pass on a number of 
designs from plants of both... 
and ... and the attractiveness of 


this design, frankly, is a real sur- 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


dict that before the end of September 
there will not be a retailer in the East 
who is not definitely under the wings 
of the Blue Eagle. 
New Districts Organize 

The first new local organization in 
the eastern section was the Upper Hud- 
son Feed Dealers association which in- 
cludes the counties of Warren, Wash- 
ington and Saratoga. H. M. Parks. 
Glens Falls, is president and John P. 
Hager, Fort Edward, is the efficient 
secretary and treasurer. Chairmen have 
been appointed to supervise the work 
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in each trade area. 

The Schoharie county dealers effected 
an organization at a meeting at Rich- 
mondville, August 31. There was a large 
and enthusiastice attendance including 
several dealers from Schenectady county 
Officers elected were: C. H. Borst, Co- 
bleskill, president; Charles C. Dutton 
Middleburg, first vice president; A. H. 
Demarest, Jefferson, second vice presi- 
dent; W. B. Colyer, Cobleskill, secre- 
tary-treasurer and Harold D. Babcock 
Delanson, assistant secretary. 

The Schenectady county dealers chose 
Hiram McKain, Schenectady, president. 
Frequent meetings will be held to in- 
sure the proper operation of the trade 
code. 

The new Port of Albany has brought 
the dealers of several counties into close 
business relationship and instead of 
forming separate county organizations 
they have combined under the name of 
the Port of Albany Feed Merchants as- 
sociation. Earl Ackerman, Albany, was 


M elected temporary chairman until the 


permanent organization can be com- 
pleted, September 19. District chairmen 
were selected to serve temporarily, as 
follows: Albany county, W. Sanford 
Van Derzee, former president of the 
federation; Greene county, John O. Yeo- 
mans, West Coxsackie; Columbia coun- 
ty, A. C. Bristol, Copake; Montgomery 
county, E. V. Service, Amsterdam, and 
Fulton county, Mrs. Beatrice Dailey, 
Gloversville. Mrs. Dailey is the only 
woman to operate a large and success- 
ful feed business in the Albany district. 


Long Island Musters 


Long Island dealers met on Septem- 
ber 8 at Bay Shore and perfected plans 
for an organization to include the coun- 
ties of Suffolk and Nassau. Daniel 
Levy, Bay Shore dealer, has been in 
charge of arrangements. 

Andrew W. Roy, Sussex, N. J., called 
the dealers of Sussex county, N. J., and 
Orange county, N. Y., together on Sep- 
tember 7 at the Mitchell inn, Middle- 
town, N. Y., and presented the pro- 
posed code. It was agreed that an ef- 
fort would be made to enroll all of the 
feed dealers of the two counties, in- 
cluding the smaller merchants who 
handle several kinds of merchandise. 

Charles D. Campbell, executive sec- 
retary of the federation, explained the 
code to the members of the Southeast- 
ern Pennsylvania Feed Merchants asso- 
ciation at their annual summer meeting 
held on August 31. The proposed code 
was approved and all of the merchants 
who attended agreed to do all in their 
power to make it effective. 

L. G. Bamford of the Western Penn- 
sylvania Millers association, reports that 
the organization of which he is secre. 
tary, is planning to cooperate and C. 
Earl Steel, Indiana, Pa., has arranged 
to present the code to the merchants 
in the southwestern section of his state 
at a meeting to be held in the near 
future. 

Pending the approval of the code the 
eastern retailers are operating on a 48- 
hour schedule which has already pro- 
vided work for additional employees. 


HOLLENBACK BROS. have taken 
over the feed business of E. G. Bush & 
Sons, Moira, N. Y. 


G. W. STAMP has purchased the 
Lake Mills feed mill, Lake Mills, Ia. 


| 

| 


Fred K. Zinn 


National Feed Code to Be Drafted 
At Chicago Meeting 


feed associations from all sec- 
tions of the United States will 
gather at the Congress hotel, 
Chicago, September 18, 19 and 20, for 
the purpose of finally drafting and unit- 
ing on a code of fair competition for 
the retail feed industry to be presented 
at Washington in accordance with the 
requirements of the Agricultural Read- 
justment and National Industrial Re- 
covery acts. 
The meeting has been called by the 
National Federation of Feed Associa- 


R EPRESENTATIVES of retail 


tions and will be held at the same time. 


and place as the annual convention of 
the Grain & Feed Dealers National as- 
sociation which sponsored the prelim- 
inary gathering, held at Chicago, August 
10 and 11, at which the National Fed- 
eration was organized. 
Wholesale Code, Too 

Final work on a code for the whole- 
sale feed distributing industry will also 
be in progress at the same time and 
place, under the auspices of the Na- 
tional Federation’s affiliated National 
Feed Distributors association, so that 
for three full days Chicago will be the 
feed capital of America and host to 
what will probably be the largest gath- 
ering in the history of the feed trade. 

The National Federation of Feed As- 
sociations will join with the Grain & 
Feed Dealers National for the opening 
session of its convention Monday morn- 
ing, September 18. Monday afternoon 
the feed men will begin work in earnest, 
however, when President E. C. Dreyer. 
Dreyer Commission Co., St. Louis, calls 
the first annual convention of the Na- 
tional Federation to order in the grand 
ballroom of the Congress. 

A. F. Seay Will Talk 

Addresses will be delivered by Presi- 
dent Dreyer; A. F. Seay, Purina Mills, 
St. Louis, chairman of the code commit- 
tee of the American Feed Manufactur- 
ers association; F. M. McIntyre, Pots- 


Fred M. McIntyre 


Ralph M. Field 


ber 18, 19 and 20. 


Henry A. Wallace to Speak 


ENRY A. WALLACE, secretary of agriculture, will appear on the 
fa program of the first annual convention of the National Federation 
of Feed Associations and the 37th annual convention of the Grain & 
Feed Dealers National association at the Congress hotel, Chicago, Septem- 


Secretary Wallace will address a joint session of the two conventions 
at 10:30 a. m. on Wednesday, September 20. He will discuss the work 
being done under the Agricultural Readjustment act and will have an im- 
portant message for all grain and feed dealers. 
make it worthwhile for every feed man to make the trip to Chicago. 


The Century of Progress (World’s Fair) will also still be in session 
during the National Federation of Feed Associations convention. The 
main gate of the fair is just a few blocks away from the Congress hotel. 


His address alone should 


dam Feed & Coal Co., Potsdam, N. Y., 
president of the Eastern Federation of 
Feed Merchants; Fred Zinn, A. K. Zinn 
& Co., Battle Creek, Mich., president of 
the National Feed Distributors associa- 
tion, and R. M. Field, Chicago, execu- 
tive vice president of the American Feed 
Manufacturers association. David K. 
Steenbergh, managing editor of The 
Feed Bag, Milwaukee, who is tempo- 
rarily serving as secretary-treasurer of 
both the National Federation of Feed 
Associations and the National Feed Dis- 
tributors association, will report on the 
work of the organizations and the pro- 
gress made on both the retail and whole- 
sale codes to date. 

After hearing these addresses, the feed 
men starting Tuesday morning will split 
into two groups; the retailers to com- 
plete work on their code and the whole- 
salers to complete work on theirs. A 
third group functioning as a committee 
and appointed from supporting members 
cf the federation will start work draft- 
ing a plan for permanent organization 
of the National Federation of Feed As- 
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sociations so that it may officially come 
into being and be headed by regularly 
elected officers before the close of the 
convention. 

Although but temporarily organized. 
the National Federation has been doing 
a tremendous work since its birth at 
Chicago on August 11. The delegates 
meeting at that time were informed that 
the administration desired the feed in- 
dustry to present one national code be- 
fore it would consider any sectional or 
local codes but it might, if it saw the 
necessity because of important peculiar- 
ly local conditions, consider sectional 
and local codes as supplementary pro- 
positions after a national code had been 
approved. 

Why a National Federation 

The American Feed Manufacturers 
association was completing work on its 
own code and, although sympathetic 
with the problems of the wholesalers 
and retailers, decided to go to Washing- 
ton independently. The Grain & Feed 
Dealers National association, through 
Secretary Charles Quinn, refused to 

(Continued on Page Twelve) 
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Janesville Group Holds 
Annual Outing 


Feed dealers of southern Wisconsin 
and northern Illinois and their wives 
gathered at Riverside park, Janesville, 
Sunday, August 13, for the annual pic- 
nic held by the Retail Feed Dealers of 
Janesville and Vicinity. 

The Clinton grain dealers kitten-ball 
team was defeated 25 to 18 by Howard 


Porter’s Blackhawks in an_ exciting 
game. Eugene Foley, Clinton, was um- 
pire. 


Cards were played by the ladies and 
prizes at bridge were won by Mrs. J. 
Purse, Jefferson; at 500 by Mrs. Ed. 
Krause, Beloit, and the drawing prize 
was won by Mrs. A. Krause, Beloit. 
Games and contests for children were 
conducted under the direction of Miss 


Virginia Graham. 

A picnic supper was served at 5:30 
p. m., followed by games and stunts 
for all. H. H. Green, Janesville, was 
general chairman of the outing and was 
assisted by Mrs. Ray Farley, Mrs. 
George Graham, and Mrs. Harley Peck, 
Janesville. 


PAUL GEBERT, Jr., Lincoln Mill, 
Merrill, Wis., was a visitor at Milwau- 
kee recently. Mr. Gebert reports that 
forest fires in his territory have serious- 
ly damaged pastures and that in addi- 
tion the drouth has taken a severe toll 
of farm crops. 


CHARLES M. STRUVEN, Jr., 
Charles M. Struven & Co., Baltimore, 
well-known distributors of fish meal, 
was married recently to Miss Dorothy 
Robinson, Baltimore. 


Airplane View of the Cedar Rapids, Iowa, Mill 


It’s a real advantage to be 
a Quaker Dealer this year 


This year, of all years, it pays to be a Quaker Dealer. 


must select his feeds carefully. 
management. 
sults—will bring repeat sales. 


The feeder 


Feeding for profit requires careful 
Only good feeds—feeds that show worth-while re- 
And Quaker Feeds are good feeds. 


They offer highest production results at the very minimum of money 


spent. 


The Quaker line of live stockand poultry feeds will make many 


new friends this year —friends that will become regular, year-round 


users. 


us a card or letter. 
Quaker Selling Plan. 


Maybe The Quaker Oats Company can help you, in holding 
old customers and in finding new ones. 


Why not investigate? Write 


Just say that you want to find out about the 


THE QUAKER OATS COMPANY, CHICAGO, U.S.A. 


BUY QUAKER FEEDS 


IN STRIPED SACKS 
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E. C. Heinmiller 


E. C. Heinmiller, New Hampton, Ia., 
president of the Iowa Millers & Feed 
Dealers association, is back on the job 
again after recovering from _ several 
broken ribs which he sustained in a 
recent accident. Mr. Heinmiller, in ad- 
dition to his regular business duties, is 
directing the activities of the associa- 
tion in drafting a code of fair trade 
practices to be put into operation under 
the NRA. Several meetings have been 
held in various parts of Iowa to obtain 
suggestions for the code from members 
of the organization and more are ex- 
pected to be held in the near future, 
before the rules are submitted for final 
approval. 


ILLINOIS 

Griggsville Elevator Co., Griggsville. 
has opened for business with Arthur 
Bradshaw as manager. The new firm 
is occupying the former site of the 
Griggsville Cooperative Elevator asso- 
ciation. 

Condon Brothers, Springfield, have 
taken over the seed business of H. 
Shumway, Inc. 

Ainsworth Ice & Feed Co., Mason 
City, is enlarging its office. 

Jesse C. Moore feed and supply store, 
Pekin, is reported to have gone out 
of business. 

John Wesolowski has purchased the 
fleur and feed mill at Barrington from 
Dan B. Pomeroy. 

Dale Sturgeon has taken over the 
Herman Page feed mill, Vandalia. 

Boulware Calhoun has purchased the 
interest of his father, W. C. Calhoun, 
in the Whalen Grain Co., Waverly, and 
will be associated with Richard Whalen 
in the business. 

George C. Arnold has purchased the 
elevators at Oakwood, Bronson and 
Muncie from Charles Hillman and is 
operating them under his own name. 


NEW MILK FIRM 

Puritan Milk Products Co., Milwau- 
kee, has been organized to manufacture 
dried skimmilk and condensed butter- 
milk. One plant is in operation at 710 
West Virginia street, Milwaukee, and 
another at Waunakee, Wis. The firm 
will serve the Wisconsin trade and is 
in a position to make carload shipments 
to outside points, the officers announce. 
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DEALER AN ASSET How important is a feed store to its agricul- 
TO HIS COMMUNITY tural community? This subject has been one 

of long controversy among agricultural col- 
leges, county agents, farmers and the dealers themselves. 


For a satisfactory answer it is only necessary to refer to the recent survey 
conducted by the Mutual Millers & Feed Dealers association, the results of 
which were reported at the organization’s annual convention last month. 


Figures compiled by expert accountants from questionnaires returned by 
the dealers showed that in the section comprising Western New York and 
Northwestern Pennsylvania members of the association had extended $4,- 
091,000 in credit to their farm customers in one year. This amount represented 
one-half of the dealers’ invested capita!. 


It was further disclosed that the dealers bought $1,171,000 worth of farm 
products from their communities, thereby furnishing a vast market outlet. 
If that is not service, especially in these times of agricultural distress, then a ies ‘ 
new meaning ought to be coined for the word! ; 


The importance of the feed stores to their community is further accentu- 
ated when one considers that during the past few years it has been next to 
impossible for a farmer to get credit at his bank. Imagine his plight if the 
generous feed dealers did not advance credit to him so that he could continue ate 
to feed his live stock and poultry which, in most cases, furnish his chief source rhe, 
of income. 


It is needless to mention that the enormous amount of credit extended 
by dealers has been a drain on their operating capital and has handicapped 
their business, for these are hard times for the feed store as well as the farm. 
Yet these men have gone on sacrificing for the benefit of their communities and 
for that they should be commended and rewarded with full community sup- 
port through years to come. 


Every farmer who gets credit from a feed dealer, in spite of the fact that 
he is turned down by the bank, should be made to realize the value of the ser- 
vice that he is getting. Too many rural patrons take their credit relations 
with their feed store for granted. That is largely the dealer’s own fault. Lax 
credit methods and lenient collections have ruined many a good business. 
For that reason THE FEED BAG has advocated a cash basis as the best method 
of operating a feed store. 


But against those who can stand the drain and serve as bankers for their 
communities, we hold no grudge. They are real community servants entitled 
to every nickel of the farmer’s business. They are martyrs. 


EmMIL J. BLACKY. 
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To Draft National Feed Code 
At Chicago Meeting 


(Continued from Page Nine) 


undertake the work of preparing and 
presenting retail and wholesale feed in- 
dustry codes to Washington. With the 
two possible existing doors closed, there- 
fore, the National Federation of Feed 
Associations was hastily organized to 
handle the job. Membership in the fed- 
eration is open to all recognized trade 
associations serving retail feed dealers 
upon application and payment of an 
initial fee of $25.00 to be applied toward 
the expenses of the work undertaken. 
Established wholesale feed distributors 
obtain representation through member- 


ship in the National Feed Distributors 
association open on application accom- 
panied by a contribution towards neces- 
sary expenses of from $].00 to $5.00 
per firm. 

Before organizing the National Fed- 
eration, the delegates at Chicago had 
been working the greater part of two 
days on codes. The retailers there had 
two codes before them for considera- 
tion: one brought personally by Presi- 
dent McIntyre of the Eastern Federa- 
tion and the other submitted through 
the mail by Floyd Oles, Seattle, 
Wash., manager of the Pacific North- 


Vitality Feeds 


A Complete 
Line of 


FINEST QUALITY | 
FEEDS 


Made Right Priced Right 


If not sold in your town write for 
our agency proposition. 


Vstatity “Mills 
BOARD OF TRADE BLDG. 
CHICAGO 
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west Feed association. The Pacific code 


was intended to cover manufacturers 
and wholesalers as well as retailers so 
the Eastern Federation code, after a few 
changes had been made, was adopted as 
a basis for future work and is now 
known as the Tentative Code of Fair 
Retail Trade Competition of the Na- 
tional Federation of Feed associations. 
The Tentative Code of Fair Wholesale 
Trade Competition is more simple in its 
structure and was the original work of 
the feed distributors meeting at Chicago. 
Headquarters at Milwaukee 

On August 12, the National Federa- 
tion opened temporary headquarters in 
the offices of The Feed Bag at 210 East 
Michigan street, Milwaukee, and the 
real work began. All the officers. of 
the federation are serving without re- 
muneration but Secretary Steenbergh 
was authorized to engage a stenogra- 
pher to handle the federation corres- 
pondence and to pay its other costs, in- 
cluding postage, stationery, mimeo- 
graphing, etc., from funds collected in 
the name of the organization. Secretary 
Steenbergh has therefore proceeded to 
distribute the two codes as widely as 
possible, without publication in the 
trade press, among retail feed associa- 
tions and wholesale feed distributors; 
enlist as many supporting members to 
cooperate in the work of the federa- 
tion as possible; solicit, receive and tab- 
ulate suggestions for additions and cor- 
rections to and deletions from the pres- 
ent codes from all possible sources, and 
act as a clearing house for the exchange 
of code information throughout the in- 
dustry. More than 20,000 sheets of sta- 
tionery and mimeograph paper were 
used in sending information from his 
office during the first three weeks of 
operation. 

Present Members Listed 

The National Federation, through its 
affiliated National Feed Distributors as- 
sociation, now has 59 wholesale feed 
distributors as supporting members. In 
addition, the following retail feed dealer 
associations are enrolled as direct sup- 
porting members: Central Retail Feed 
association, Eastern Federation of Feed 
Merchants, Farmers Elevator Associa- 
tion of Minnesota, Farmers Elevator 
Service Co. of Iowa, Florida Feed Deal- 
ers association, Iowa Millers & Feed 
Dealers association, Monroe County, 
(N. Y.) Feed Dealers association, New 
Orleans Retail Feed Dealers & Pet Sup- 
ply association, Northwest Feed Dealers 
association, Ohio Grain, Mill & Feed 
Dealers association, Oklahoma Retail 
Feed Dealers association, Pennsylvania 
Millers & Feed Dealers association and 
the Western Pennsylvania Millers asso- 
ciation. 

“The officers of the National Federa- 
tion,” President Dreyer said, “want it 
distinctly emphasized that the present 
temporary organization is not attempt- 
ing to dominate the industry or operate 
as a: ‘click’ in any sense of the word. 
All officers are handling their jobs at 
real personal sacrifices of time which 
should be devoted to their own busi- 
nesses and they are looking forward to 
being relieved when a permanent orga- 
nization is effected and new officers 
elected at Chicago. All wholesale and 
retail feed men, whether now affiliated 
with the National Federation or not are 
invited and urged to be present at the 
coming convention. Let’s get together 
at Chicago, September 18, 19 and 20, 
for the good of the feed industry.” 
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Boosting Farm Products Over Radio 


Builds Up Feed Sales 


Credit Losses Small for Kiel Roller Mills 


EEP the farmer in mind more 
kK than yourself and strive in. every 

way to help him and to gain his 

confidence and your business will 
take care of itself. 

Operating on this principle, Harry 
and Walter Klemme, Kiel Roller Mills, 
Kiel, Wis., have developed a profitable 
feed business from an_ establishment 
which formerly depended upon flour 
milling for its income. 

The policy of placing service to the 
farmer first is even borne out in the 
newspaper and radio advertising which 
the Klemme brothers employ. When the 
Kiel mills program goes on the air from 
a nearby station the announcer opens 
with a few words encouraging consu- 
mers to eat more Wisconsin cheese and 
butter or in some manner or other 
boosts farm products. A brief message 
on the items offered by the mill with 
special emphasis on their quality then 
follows. 

Program Pulls Trade 


“It is surprising to hear the farmers 
comment about our program,” Harry 
Klemme reports. “Many of them tell 
us that they certainly want to do busi- 
ness with a feed store that takes their 
interests to heart and boosts the sale 
of farm products. Our plan of thinking 
of the farmer more than ourselves in 
our radio advertising certainly gets re- 
sults for us. 

“Last winter we announced on the 
air that we were in a position to supply 
molasses in bulk for pouring over dried 
corn stalks. On the following day 
farmers from a radius as far as 20 miles 
came to our store and bought the pro- 
duct. Many of them also took back 
other needs and we enjoyed a nice vol- 
ume of business. 

“We continue our radio program for 
seven months of the year during the 
feeding season. Price is never men- 
tioned for any of the items we are 
offering. It has been our policy never 
to say that our product is better than 
another because most farmers have been 
tcld that so often that they are begin- 
ning to disbelieve it. We say that our 
product is just as good as the best of 
them, which we believe to be a fact 
and which sounds reasonable and truth- 
ful to those listening in.” 

Newspaper advertising is also exten- 
sively employed by the Kiel mills. In 
writing their copy the Klemme brothers 
attempt to place a catchy word in the 
headline which will attract the atten- 
tion of the reader. They believe that 
the name of the product offered for sale 
should be mentioned at the top of the 
ad in bold type. 

Credit Losses Low 

Klemme brothers have been especially 
cautious in extending credit and as a 
result their losses from bad accounts 
in the 14 years they have been in busi- 
ness have been less than $400.  First- 
hand knowledge of their customers en- 
ables them to maintain this record. 
Harry, for many years, managed a hard- 


ware store at Kiel where he learned 
tc know the paying habits of the rural 
patrons. Credit in the feed mill is ex- 
tended only to those worthy of it and 
the others are requested to pay cash. 

Whenever a customer wants to have 
his purchase charged the Klemme broth- 
ers ask him at what time he intends to 
pay. This date is written at the bottom 
of the charge slip and placed in a special 
file. When the day for payment arrives 


The Kiel Roller Mills plant is a busy and 
Picturesque spot. 


and the customer has not kept his 
promise someone from the mill gets him 
on the phone. If this method fails a 
personal call is made on the farmer 
which usually results in payment or a 
further promise of the date on which 
he can remit. 

“We find that this plan has kept our 
credit losses down to a minimum,” 
Harry Klemme said. “It is important 
for a dealer to insist on payment on 
the promised date. If any of our cus- 
temers fail in remitting when he told 


McMillen, Allied Mills 
President, Resigns 


H. G. Atwood, chairman of the board, 
Allied Mills, Inc., Chicago, has been 
elected president of the company to suc- 
ceed D. W. McMillen who has resigned 
to devote his interests to the sugar busi- 
ness. Both men are well-known in the 
feed industry, having served as past 
presidents of the American Feed Manu- 
facturers association. 

Harris Perlstein, Premier-Pabst Corp., 
has been chosen a director of the com- 
pany; James Buist succeeds J. J. Quin- 
lan as secretary and treasurer and J. F. 
Kline succeeds G. M. Moffet as vice 
president. 

Allied Mills announces a net profit 
of $382,226 for the fiscal year ending 
June 30, 1933, as compared to $209,493 
for the previous year. A mild pick-up in 
business during the latter half of the 
past fiscal year was given as the reason 
for the improved showing. 


L. C. NEWSOME, Newsome Com- 
mission Co., Minneapolis, collected 25 
cents each from several of his fellow 
feed distributors at Chicago recently to 
place a bet on the horse, Pigeon Hole. 
The bet was placed but the horse was 
scratched and so “Joe” now advises he 
will replace the money the next time 
Pigeon Hole runs. 
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us he would we refuse to extend fur- 
ther credit to him.” 

Post-dated checks are accepted by the 
Kiel mills in payment of purchases. The 
Klemme brothers report that as long as 
they have been in business none of these 
checks has bounced back. 

“We have a large creamery located 
in our territory,’ Harry explained, “and 
we know at what time of the month 
the farmers receive their checks. We 
are always glad to take a post-dated 
check which will be covered by the 
customer’s income for milk and we are 
able to work with officials of the cream- 
ery in this respect.” 

The Kiel mills is an old landmark 
in Calumet county and is located on the 
Sheboygan river. Water power is still 
used for grinding and enables Klemme 
brothers to keep their charge to farmers 
at 5 cents a sack. A Sprout-Waldron 
attrition mill and an Anglo-American 
molasses mixer are used. An electric 
motor has been installed to serve when 
the water supply runs too low. 

Wants Portable Code 

Portable mills furnish competition in 
the Kiel mills territory but the low rates 
made possible by water power enable 
Klemme brothers to lead them a merry 
chase. They believe that the portables 
should be regulated under the NRA 
code and that they should be compelled 
to serve the farmer every month of the 
year and during the same hours adopted 
by the stationary grinders. If they were 
obligated to do this under a code they 
would soon keep their prices in line 
with the established mills or go out 
of business, Harry believes. 

In connection with their grinding and 
mixing department the Kiel mills offer 
to take the farmer’s home-grown grains 
and add the proper supplements to make 
a complete ration. This service pro- 
vides additional income from the sale 
of concentrates and gets the patrons 
in the habit of using balanced feeds, 
thereby opening the way for the sale 
of commercial rations when the cus- 
tomer runs out of home-grown grains. 


Confidence Important 


“If you can make a farmer believe 
that you are trying to help him you 
are bound to sell him sooner or later 
if he is a prospect and continue to hold 
his business if he is already a customer. 
When you advertise boost the farmer 
just as much as you do yourself. That 
builds confidence in you and in my 
opinion confidence is the basis of suc- 
cess in any line of permanent business. 

“Under the new NRA code, with 
dealers placed on an even plane of com- 
petition, quality and service are going 
to be more important than ever, while 
price appeal will have the least signifi- 
cance. Therefore, the dealer who 
handles the best quality of merchandise 
and continues to improve his service 
will be the first to feel the benefits of 
prosperity which President Roosevelt 
has promised us under the National Re- 
covery act.” 
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BIGNELL & McMAHON, Durand. 
Wis., have dissolved partnership, R. A. 
Bignell buying out the McMahon in- 
terests. The firm is now operating under 
the name, R. A. Bignell & Sons. 


PITTSBURGH MEETING 
Feed merchants of Allegheny and sur- 
rounding counties in western Pennsyl- 
vania will meet at the Fort Pitt hotel, 
Pittsburgh, Thursday, September 14, at 
7 p. m., daylight saving time. Discus- 
sion of a code of trade practices will 
feature the gathering, and a delegate 
will probably be selected to go to Chi- 
cago to attend the national code con- 
ference to be held there September 18, 
19 and 20. C. C. Latus, secretary, Pitts- 
burgh Flour club, is making arrange- 

ments for the Pittsburgh meeting. 


CORNHAY WEAKLY NEWS 

Bertha Bumstead, who doesn’t know 
the meaning of reducing, was robbed of 
a rare thrill last Tuesday when she 
bought a ticket for a ride in the blimp 
at the county fair and the consarned 
thing refused to rise with her in it. 

Constable Bunks’ melon patch has 
gone unraided this year, he having cap- 
tured two skunks which he has fenced 


Or fora H.5-Weighing Trip 


lowa Dealer 
Gets Farmers 


to FEED FOR PROFIT! 


EADY to go—with scales on the running board and a hog crate 
on the bumper. Nothing stops O. J. Kaschmitter of Whitte- 


more, Iowa from getting facts and figures. 


When necessary, 


he carries his own equipment, weighs the hogs and keeps records 
that hecan use to convince other feeders that it pays to feed Wayne. 


The whole story is told in ‘‘Feed Merchandising’’—a 128-page book 
packed full of merchandising stories—tested ideas for selling feeds— 


gathered from 5,000 Wayne Dealers in 23 states. 


New ideas that 


work. The most practical book ever published for feed dealers! 


These ideas will work for you—just as they are working right now 


for hundreds of Wayne dealers. 


A beautifully bound copy is 


furnished to every Wayne dealer—and supplied to Wayne dealers 


only. 


Ask the Wayne salesman to show you a 


copy and explain the many ways that 
Allied Mills Service can help you build a 
bigger feed business. 


ALLIED MILLS, INC. 


Advertising Offices: 
FORT WAYNE, 


IND. 
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into the grounds. 

Considerable consternation ensued at 
the county fair last Tuesday when a 
near-sighted judge pinned the blue rib- 
bon for the prize hog on Judd Perkins. 


PUNCTUAL 
Feed Dealer’s Wife: “My husband 
gets up in time for health exercises o 
the radio every morning.” ; 
Guest: “I didn’t know he took ’em.” 
Dealer’s Wife: “He doesn’t but the 
girl across the way does.” 
* * 


PLEASURE, INDEED 

“T wonder why Bill always goes to 
a lady dentist?” 

“T suppose it seems good to hear a 
woman tell him to open his mouth in- 
stead of shut it.” 

* 
HEALING THE WOUND 

Husband: “This steak tastes queer.” 

Mrs. Newlywed: “I can’t understand 
it, dear. I did burn it a little but I 
rubbed vaseline on it right away.” 

Ok Ok 


NEW DEFINITION 
Teacher: “Spell straight.” 
Jimmy: “S-t-r-a-i-g-h-t.” 
Teacher: “What does it mean?” 
Jimmy: “Without ginger ale or white 
rock.” 
* Ok 


BLACK DEED 
Rastus: “What yo all doin’ at my 
house?” 
Stork: “I’ve just taken a shine to your 
wife.” 
* * * 


; DAILY GRIND 
Tired Husband: “But, dear, I’ve had 
my nose to the grindstone all day.” 
Wife: “Well, next time pick out a 
grindstone that doesn’t get rouge and 
lipstick all over your face.” 
* 


SAFETY FIRST 
A woman motorist was driving along 
a country road when she noticed several 
repair men climbing telephone poles. 
“Fools,” she explained to her com- 


porn. “they think I never drove be- 
ore.’ 


* * 
DESERVES MEDAL 
Salesman: “What do you think of a 
man who will constantly deceive his 
wife?” 
Dealer: “I think he’s a wonder.” 
* * * 
HOME STRETCH 
Husband: “The doctor says I’ll have 
to give up smoking. One lung is nearly 
gone.” 
Wife: “Oh, Robert, can’t you hold out 
a little longer until we get enough cou- 
pons for a new rug?” 
* * * 
SERIOUS PROPOSITION 
_Salesman: “There seems to be a scar- 
city of Scotch jokes on the market late- 


Dealer: “Yes, it’s becoming harder 
every day to laugh at men who save 
money.” 


\. Carefully Sifted for Feed Dealer Consumption 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we — your idea on this page 
we will send you a check for $3.00. oO 
fancy writing required. 


Best Dog 


Every farmer is proud of his dog. 
Realizing this fact a Minnesota feed 
store owner announced a contest to 
discover who possessed the dog which 
had performed the greatest service to 
its owner. Persons entering the con- 
test were required to write the true 
account of Rover’s performance and 
have it witnessed by a neighbor. The 
mayor of the town and two other prom- 
inent business men were persuaded to 
serve as judges. First, second and third 
place winners were rewarded with a 
dog collar and additional awards in dog 
foods. The local newspaper was more 
than glad to print the winning stories 
and the entries submitted helped to 
build up the feed store owner’s mail- 
ing list. 


Largest Pumpkin 


In keeping with the Hallowe'en sea- 
son a Wisconsin dealer last year held 
a contest to determine which of his 
farm customers had grown the largest 
pumpkin. The specimens brought to the 
store were arranged attractively in the 
display window with a sack of the firm's 
leading dairy feed placed conspicuously 
in the center. Prizes in feeds were given 
to the first, second and third place win- 
ners. The plan helped to bring custom- 
ers to the store and enabled the dealer 
to talk feeds to them while they were 
present. 


Speeded Payments 


An Eastern dealer speeded up the 
payment of some of his old accounts, 
by offering 100 pounds of poultry mash 
to all persons who paid their balance 
in full within 10 days after receipt of 
invoice. This special offer was made 
only on long past due accounts above 
$25.00. The plan is reported to have 
been a sufficient inducement to obtain 
payment from several delinquent farm- 
ers who had failed to respond to the 
repeated mailing of statements. 


Canvas Gloves 


A merchant in New England reports 
that he obtained a 69.4 per cent return 
from a direct mail plan designed to 
increase his farm following. A heavy 
canvas work glove was enclosed with a 
letter inviting the farmer to come to 
the feed store to claim its mate. In- 
cluded in the letter was a reprint of 
the merchant’s advertisement in the 
local paper. This merchant reports that 
580 mailings brought 401 customers and 
prospects to the store to claim their 
gloves. 


Odd Prices 


Through its stock control records a 
department store in New York discov- 
ered that $1.95 attracts many more pur- 
chasers than $2.00; that $1.38 has much 
greater appeal than $1.35 and _ that 
hosiery can be sold much more readily 
at 55 cents than 50 cents. It was pointed 


out that this illustrates that odd prices 
are not necessarily cut prices. Other 
interesting examples of this fact have 
since come to light. One merchant had 
been selling hair nets at 15 cents. Sales 
were slow. He changed the price to 
two for 31 cents and the sales jumped 
immediately. A grocer who had been 
selling a bottle of sliced pickles for 25 
cents found that he could sell a great 
many more after he had changed the 
price to 27 cents. 


Clearaway Sale 


A three-day clearaway sale in which 
daily reductions were made is reported 
to have been successful for a store in 
Missouri. On the first day everything 
in the sale was reduced 10 per cent. 
On the second day everything that was 
left was reduced another 10 per cent and 
on the third day merchandise still re- 


maining was cut another 10 per cent. 
In announcing the sale the store owner 
said: “If you have the true bargain hunt- 
ing spirit, you probably will wait until 
the last day of the sale when everything 
will be marked the lowest. But in the 
meantime alert shoppers may come 
along and buy the articles you particu- 
larly desire. Can you afford to take a 
chance? Or will you make sure of 
what you want by coming the first day?” 
All sales were outright for cash. 


Country Fairs 


An Illinois dealer makes a_ special 
practice of soliciting contracts for fur- 
nishing feed for livestock exhibited at 
various fairs within a radius of 50 miles. 
The business has proved to be profit- 
able and in addition results in much 
advertising and contacts with the best 
dairy and poultry owners in the com- 
munity. 


Change Window Display Often 
To Attract Business 


—\ EW merchants realize the value of 
their store windows. To the aver- 
age man in business, they afford 
his only advertising medium. 

The United States department of com- 
merce made a survey some time ago 
to ascertain the frequency of changed 
window trims. Many of the general 
stores reported that they changed their 
window display only once in four weeks, 
some changed once in six weeks, while 
a number changed only irregularly. The 
majority of grocery stores changed their 
windows once a week, but there were a 
few who changed once in two weeks or 
irregularly. Hardware stores, furniture 
stores and auto accessory stores were 
probably the most dilatory about mak- 
ing window changes. 

Certain facts are known about win- 
dows. It is known that if the light is 
good, the merchandise attractive, people 
will stop. Once they are stopped, if 
there is a point of attraction in the 
window, the desire to possess the ar- 
ticle is aroused in the mind of the pas- 
serby, which may result in a sale: In 
the grocery or feed business, it is an 
excellent idea to make a centerpiece in 
the window display of some special for 
the week or three days that is a known 
bargain. If the window fronts not only 
along the street, but on either side of 
the entrance to the store, repeat a dis- 
play of this special along the entrance. 
Also repeat the display in more than 
one place on the interior of the store. 
The tendency then is to stop the pas- 
serby, encourage him to enter the door 
and make it easy for him, once the de- 
sire to have the article has been aroused, 
to buy. The habitual passerby begins to 
look for these specials if they are con- 
sistently displayed and the habit of 
looking for them can easily be trans- 
ferred into the habit of buying. 
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The five factors to be considered in 
an effective window display are color, 
light, action, arrangement, merchandise. 
Windows should be clean and _ well 
lighted. If possible, action or simulated 
action should be used to first attract 
the eye. Color or color combinations 
should be harmonious and pleasing. The 
merchandise displayed should always 
have as a centerpiece an item or items 
that are genuine bargains and leaders. 
The window should only in very rare 
instances be crowded. In most cases, 
too much merchandise is displayed and 
the window loses its effectiveness. Mer- 
chandise should never be jumbled in a 
window, and if items have no direct re- 
lations with each other, separate units 
should be composed. It is a good plan 
in arrangement to follow either the 
pyramid idea, using a high point in the 
center running down to both sides, or 
the tower plan, building your sides to 
a greater height than your center. 

To most merchants their windows 
represent their only advertising medium. 
Why not cash in on them?—Our Paper. 


ENJOYS GOOD YEAR 


Reedsburg Farmers Co., Reedsburg. 
Wis., authorized peyment of a 10 per 
cent dividend on stock and 5 per cent 
on patronage at the annual meeting of 
stockhclders on August 19. The firm 
has been in existence for the past 21 
years and E. J. Donahue has been man- 
ager for 20 years. He reports that dur- 
ing this period the company did a total 
business amounting to $4,283,130 and 
that $115,907 has been paid to members 
in dividends. An accounting surplus of 
$36,155 has also been accumulated. The 
company has 240 members. Mr. Dona- 
hue is president, E. S. Glingman, secre- 
tary, and E. O’Connor, treasurer. 


Page Fifteen 


= 


BILL SAYS: 


Some of these days the 
prices for pork and beef 
and eggs are going to take a 
jump. And then, believe me, 
my sales are going to take 
a jump. The farmers will 
be flocking in here for a new 


supply of Armour's Feeds. 


Back of ag 4 car and bag of Armour’s 
Animal and Poultry Deed products is a 
strong chain of quality production that 
begins with the selected raw materials and 
continues through the unexcelled facilities 
of our great, — oo ants, and ends wi 
a nation-wide distribution system that 
assures every manufacturer and consumer 
a eteady, unfailing supply of uniform, 
highest-quality animal feeds at all times. 
Armour’s Meat and Bone Scraps 
A balanced ration of high 
feeding value. Not less than 
50% protein. 
Armour’s Feeding Blood Meal 
Is 80% protein. Extremely 
valuable in mixed feeds. 
Armour’s Special 
Steamed Bone Meal 
Guaranteed 65% B. P. of L. 
For mixing with other feed to 
build up bone structure. 
Armour’s Meat Meal 
Digester Tankage 
An appetizing, highly digest- 
ible, economical feed. Not 
less than 60% protein. 


ARMOUR 
AND 


COMPANY 


Union Stock Yards 
Dept. C, Chicago, Ill. 


CONVENIENTLY LOCATED PLANTS 
INSURE PROMPT DELIVERY 
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Trade Is Shocked by Sudden 


Death of S. 


HERMAN ST. JOHN, former 
S president of the Central Retail 

Feed association, died suddenly at 

his home in Minneapolis, August 
30. 

Mr. St. John enjoyed the acquaintance 
of many personal friends and business 
associates in the feed and grain indus- 
try to whom his death comes as a sud- 
den shock. 

For many years he was engaged in 
the grain business at Worthington, 
Minn., and later took over the man- 
agement of the Red Front Flour & Feed 
Co., Eau Claire, Wis. His successful 
merchandising policies and helpful atti- 
tude won him favor with members of 
the Central Retail Feed association and 
at the annual convention in Milwaukee, 
June 1 and 2, 1931, they elected him 
president of the organization which he 
served faithfully for one year. 

Mr. St. John was one of the out- 
standing merchandisers in the retail 
feed industry and never hesitated to 
share his experience and knowledge with 
his fellow dealers. He was always a 
genial, hustling figure at feed conven- 
tions and only a few weeks previous 
to his death came to Milwaukee and 
assisted the executive committee of the 
Central Retail Feed association in draft- 
ing a tentative code of trade practices. 

The Red Front Flour & Feed Co., 
which he managed, was later taken over 
by the Farm Service Stores, Inc., Min- 
neapolis, and Mr. St. John was left in 
charge. His abilities soon came to the 


The fact that Farmers like 
RED ROSE POULTRY FEEDS 


means dollars to you 


Good will—built by 90 years of fair dealing with 
farmers, works mightily in favor of Eshelman 
dealers. Feeders know these good brands; they 
come back to you for new supplies year after year. 
Put in the Red Rose line for more profits. 


JOHN W. Cihelman & SONS 


LANCASTER, PA. 
rd Ne Mills: LANCASTER, PA., YORK, PA., CIRCLEVILLE, O. 


E. St John 


S. E. St. John 


attention of executives of the company 
and recently he was made buyer for all 
the organization’s stores and was serv- 
ing in this capacity at the time of his 
death. 

Funeral services for Mr. St. John 
were held at the Welander Quist chapel. 
Minneapolis, at 8 p. m., August 31, and 
burial was made at Worthington, Minn., 
his former home, on the following day. 


‘‘All your needs in grain and feeds’’ 


Sunset Feed & 


BUFFALO, N. Y. 


D 
FAIRMONT CREAMERY CoO., 


CHAMBER OF COMMERCE 


FEED JOBBERS 


Also Representing: 


Om eb 
JOHN F. CRAIG & COMPANY, Philadelphia, 


Molasses 
MUTUAL BRENDERING COMPANY, Philadelphia, Pa. ............ .. eat Scrap 
THREE MINUTE CER Co., Cedar Bopids 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 
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Temporary Code Allows 48 Hours 
For Retail Feed Stores 


Labor Provision Approved by NRA Chief 


hours and wages for the retail 

feed industry was approved by 

the administration and signed by 
Gen. Hugh Johnson late Thursday even- 
ing, August 24. 


This temporary labor code was ap- 
proved merely to serve the retail feed 
industry until a complete code of fair 
competition is approved at Washington 
and has no relation to any of the ten- 
tative codes now under consideration by 
various feed trade organizations. 


Under the temporary labor code, how- 
ever, retail feed store workers may be 
employed not more than 48 hours in- 
stead of 40 hours per week, which was 
the original maximum possible under the 
President’s Reemployment agreement 
known as the “blanket code”. The tem- 
porary labor code for the retail feed 
industry, in reality, merely amends the 
blanket code through substitution of the 
following paragraph for paragraph two 
of the President's agreement: 


New Paragraph Two 


“Employees (other than factory or 
mechanical workers, artisans, outside 
salesmen, watchmen and delivery men) 
shall not be employed, in any place or 
manner, more than 48 hours per week; 
nor more than 8 hours in any 24 hour 
period; provided, however, that on the 
day preceding a legal holiday the max- 
imum shall not exceed 10 hours per day 
and, provided further, that there shall 
be allowed an additional 12 days in any 
6 months on which such days the maxi- 
mum shall not exceed 10 hours per day. 
The hours of any store or service oper- 
ation may not be reduced to below 52 
hours in any one week, unless such 
hours were less than 52 hours per week 
before July 1, 1933, and in the latter 
case such hours shall not be reduced 
at all.” 


All other provisions of the President’s 
agreement remain unchanged. Retail 
feed dealers may, therefore, secure the 
Blue Eagle by putting the code, with 
its 48-hour working week, into effect 
and signing a certificate of compliance 
which may be secured from any post- 
master, after adding the following sen- 
tence: “To the extent of NRA con- 
sent as announced we have complied 
with the president’s agreement by com- 
plying with the substituted provisions 
of the code submitted for the retail feed 
industry.” 


Credit to Ralph Field 


The retail feed industry is indebted 
to the American Feed Manufacturers as- 
sociation and particularly to Ralph Field 
its executive vice president, for the good 
work done at Washington securing ap- 
proval of a 48-hour temporary labor 
code. Mr. Field; A. F. Seay, Purina 
Mills, St. Louis, chairman of the feed 
manufacturers code committee, and C. 
A. Coddington, Beacon Milling Co., 
Cayuga, N. Y., president of the Ameri- 
can Feed Manufacturers association 
were in Washington where they had 


A TEMPORARY code governing 


completed their conferences with the ad- 
ministration on the commercial mixers 
code when they had the happy thought 
that they might be able to be of service 
to the retail feed industry in connec- 
tion with the securing of a temporary 
wage and labor agreement. 


They accordingly wired the largest 
feed trade organizations of the country 
for authority to do this work and, ac- 
cording to Mr. Field, it was the author- 
ity received from the Nationai Federa- 
tion of Feed Associations which gave 
them the proper entry at NRA head- 
quarters. Mr. Field met with unexpected 
difficulties in attempting to secure a 48- 
hour week for retail feed store employ- 
ees but was finally successful in his ef- 
fort after staying in Washington an ad- 
ditional four days. 

Three Code Interpretations 

A good many questions regarding in- 
erpretations of various provisions of the 
temporary labor code have been received 
at the offices of the National Federa- 
tion of Feed Associations. No official 
nterpretations have been handed down 
by the NRA but from his experiences 
at Washington, Mr. Field has answered 
several of the more common questions 
as follows: 


(1) The minimum weekly wage in 
paragraph five of the President’s reem- 
ployment agreement is set at $12.00 per 
week but the minimum in paragraph six 
is 30 cents per hour which, for 48 hours, 
would be $14.40 per week. What mini- 
mum are retail feed dealers to use as 
their guide? 


Answer: Paragraph six refers to 


classes of employees mentioned in par- 
agraph three but retail feed store em- 
ployees are governed by our new para- 
graph two. The weekly wage minimum 
as outlined in paragraph five, therefore, 
applies to retail feed stores. 


(2) We do some feed manufacturing 
at our feed store but our employees 
work at both the manufacturing and 
selling ends of the business. Are we 
required to work our employees only 40 
hours in accordance with the feed manu- 
facturers code or may we work them 
48 hours under the retail feed dealers 


code? 
Which Code Applies? 

Answer: We believe that the principal 
type of business engaged in by your 
firm will determine the code under 
which you are to work. If the largest 
proportion of your total annual volume 
of business is manufacturing, you are 
to work under the manufacturers’ code. 
If the retailing of feed is your principal 
business, you are to work under the re- 
tail feed industry code. 

(3) Our temporary labor code ex- 
empts factory or mechanical workers, 
artisans, outside salesmen, watchmen 
and delivery men from restrictions in 
the 48 hour week. How long, therefore, 
is it permissible to work outside sales- 
men and delivery men? 

Answer: There is no official limita- 
tion on the hours which you may work 
outside salesmen and delivery men. We 
believe, however, that every feed dealer 
should be reasonable and observe the 
spirit of the President’s “New Deal” in 
setting hours for this class of work- 
ers. 


Eastern Federation Notes 


The Eastern Federation of Feed Mer- 
chants is now incorporated under the 
laws of the state of New York. The 
papers were filed during August by 
Charles D. Campbell, executive secre- 
tary. 

* * 


President McIntyre says the’ Blue 
Eagle is the liveliest bird he has ever 
met. He says it is worse than the night 
hawk because the latter bird sleeps dur- 
ing the day while the Blue Eagle keeps 
him on the jump day and night. Mr. 
McIntyre has attended so many meet- 
ings throughout the East and in Chi- 
cago that his associates at Potsdam 
failed to recognize him when he spent 
a day at his own desk recently. Much 
favorable comment is heard from the 
retail feed merchants in the East for 
the excellent work Mr. McIntyre has 
done. 


There is a growing sentiment in favor 
of cash basis of doing business and some 
dealers have proposed methods of pro- 
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viding loans to farmers who were un- 
able to pay cash. No definite action 
regarding such loans has yet been taken 
but it is expected that one of the dis- 
trict groups will experiment with the 
plan to test its value. 


The most amazing part of the NRA 
program in the rctail feed trade is the 
desire on the part of the dealers to 
avoid any plan that will not be of bene- 
fit to the customers as well as to them- 
selves. At every meeting that sentiment 
has been voiced and as one official stated 
“it speaks well for the trade”. 


The advertising campaign recommend- 
ed by the federation has been approved 
by several of the district associations. 
It is expected that the plan may be 
started during October. 

* * 

“Now, if the NRA can suggest a way 
to collect our bad accounts,” remarked 
one retailer, “we'll put plenty of new 
money into circulation.” 
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J. M. Riebs, Veteran Trader, 
Recalls Old Times 


Arthur and Paul, associated with 

him in The Riebs Co., Milwau- 

kee, J. M. Riebs, founder of the 
business, likes to feel that he is the 
youngest member of the firm. Mr. 
Riebs has been in the grain, malting 
and feed game for the past 52 years 
but is still as anxious as a young man 
to get ahead. 

The return of beer has created a large 
demand for malt so Mr. Riebs recently 
reconditioned the old Falk, Jung & Bor- 
chert Brewing Co. plant at 639 South 
2%th street, Milwaukee, which he pur- 
chased in 1919 and has been using for 
grain storage, into a modernized malt- 
ing establishment. The new project is 
now in full operation without interfer- 
ing in any way with the company’s grain 
and feed business. 

Feed dealers who visit Mr. Riebs at 
his office may listen for hours to his in- 
teresting accounts of old times in the 
trade. He delights in telling of his first 
job which he obtained with a malting 


he has two sons, 


concern when he was only 14 years old. 


“We worked 13 hours a day at first, 
from 4 a. m. to 6 p. m.,” he explains. 
“They gave us time off for lunch in 
the forenoon, dinner at noon and beer 
in the afternoon. The pay was $45.00 
to $50.00 a month. The hours were so 
long and the work so hard that the 
men would be half asleep when they 
came to work. 

“The night watchman used to go 
around to their homes in the morning 
and wake them. He had a rope and 
each man took hold of it as he walked 
to work, so the watchman would not 
lese any who might be walking in their 
sleep. 

“At that time most of the work of 
shoveling and turning the grain for 
making malt had to be done by hand 
with wooden shovels. It was back- 
breaking work. Now most of the opera- 
tions are performed by machine. 

“One day back in 1886 the company 
for which I worked cut the hours from 
13 to 10. Capt. Frederick Pabst, then 


OHIO 

J. F. Ash has sold his interest in the 
Ash & Poling elevator, Forest, to Leroy 
Latham, Patterson. 

A. Boogher & Son have purchased 
the Ottawa Grain & Milling Co. eleva- 
tor, Ottawa. 

Tom Fox, Jackson, has purchased the 
Edon flour mill, Edon, and will continue 
to operate it. 

J. J. Curl Co., Inc., mill, Cardington, 
has been purchased by Charles Kaelber 
Waldo. 

Kinsman Feed & Supply Co., Kins- 
man, has purchased the Wayne feed 
mill, Kinsman, from Emery Clute. 

J. H. Duncan, Killbuck, is remodel- 
ling the old Duncan grist mill and will 
soon open it for business. 

Bush flour and feed mill, Gallipolis, 
has discontinued business. 

Klopp Brothers, Camden, have closed 
their elevator and retired from business. 

William E. Tuttle who with his two 
sons operated the W. E. Tuttle & Co. 
elevator, Springfield, died recently at his 
winter home at Biloxi, Miss., at the age 
of 77 years. 
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J. M. Riebs, center, who has seen many 
a transpire in the grain, malting and 
feed business during the last 52 years hopes 
to see many more before he retires. Asso- 
ciated with him in his present business are 
Paul, left, and Arthur, right, vice-presidents 
of the company. 


head of the Pabst Brewing Co., was 
very much interested in the experiment 
and after seeing it work out successfully 


put it into effect in his own plant. 
“We took on more men just as is 
being done now under the NRA. It 
was found that the men were so much 
stronger and wide awake that they could 
do more work in ten hours than they 


lad previously done in 13. Now the 
hours have been cut to 40 a week with 
the men receiving $30.00 a week. 

Mr. Riebs founded the present Riebs 
Co., of which he is president, in 1909. 
Arthur and Paul are associated with 
their father as vice presidents of the 
firm. William C. Moll is in charge 
of the feed department which was es- 
tablished in 1931. 


TONNAGE INCREASING 

Dry skim milk tonnage in feed is still 
showing gains over last year, according 
to figures compiled by the American 
Dry Milk Institute, Chicago. In May 
of this year, the report shows, more 
dry skim milk was sold than in any 
previous month in the history of the 
industry and June was only a little 
less in volume. July statistics were not 
yet compiled but indications are for at 
least a normal tonnage, the institute 
announces. 


PASTURES LOW 
Pasture conditions in the dairy states 
August 1 were the lowest on record 
being 55.7 per cent of normal as com- 
pared with 69.5 last year, the United 
States department of agriculture reports. 
In spite of this, farmers were milking 
1 per cent more of their cows than on 
the same date last year and were ob- 
taining about 1 per cent more milk per 
cow for the United States as a whole. 
The average milk production per cow 
on August 1, however, was 9 per cent 

less than the five-year average. 
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WISCONSIN 

Louis Nett, manager, Frank Nett Co., 
Peebles, is the proud father of a baby 
boy. 

Pound Feed mill, Pound, is adding a 
new warehouse to its present structure. 

Joseph Fischer has succeeded Vitas 
Wiegert as manager of the Whitelaw 
Cooperative Exchange, Whitelaw. 

S. Algo, Cumberland Milling Co., 
Cumberland, claims that he is one of the 
eldest men in the feed business. He 
will celebrate his 85th birthday, Octo- 
ber 2. 

Chas. Sreiherr & Son have taken over 
the F. H. Frosch elevator, Grimms. 

H. A. Kloppman, owner of the H. A. 
Kloppman & Sons general store and 
feed warehouse, Crivitz, is in Europe for 
a two months’ vacation. 

Antigo Flour & Feed Co., Antigo, is 
constructing a new establishment to 
house its rapidly increasing business. 

Joseph Nelesen, St. Martins, former 
owner of one of the oldest mills in the 
state, died recently at the age of 97. 

Herbert Ladish, Ladish-Stoppenbach 
Co., Milwaukee, recently underwent an 
operation at St. Mary's hospital. 

Norbert Schleis, Farmers Feed store, 
Antigo, recently returned from a visit 
to the World’s Fair at Chicago. 

Farm Service Stores, Inc., Minneapo- 
lis, has taken over the Water Street mill, 
Sparta, and A. A. Bergeron & Co., Rice 
Lake. R. W. Beal will continue as man- 
ager of the Sparta store and A. A. Ber- 
geron of the Rice Lake place. 


MICHIGAN 

C. D. Howard, Harbor Beach, has 
purchased the Lexington mill, Lexing- 
ton, from A. E. Sleeper, Bad Axe. 

Davis Coal & Feed Co., Coldwater. 
has moved to a new location in the 
building formerly occupied by the Mar- 
quette Grocery Co. 

G. E. Bursley Co., Springport, is con- 
structing an addition to its mill and is 
installing new feed grinding and mixing 
machinery. 

Frank McIntyre, Hersey, is building 
an addition to his feed mill to take care 
of increased business. 

Charles G. Somerlott has succeeded 
Frank Konst as manager of the Bron- 
son Cooperative Co.. Bronson. 

North Branch Elevator Co., North 
Branch, is replacing its elevator which 
was destroyed by fire last May. 

James B. Calhoun has taken over a 
warehouse at South Lyons and plans 
tc operate a feed business. 


FRANK CURRERI, Hammondton, 
N. J., feed dealer, recently met death 
by drowning. 


I. WALTER CONNER, head of the 
feed firm of I. Walter Conner Co., 
Wayne, Pa., died suddenly July 21. 


OTWELL MILLING CO., Otwell. 
Ind., was destroyed recently by a tor- 
nado. Loss was estimated at $10,000. 


NOPCO BOOKLET 

National Oil Products Co., Harrison. 
N. J., has just issued a new and com- 
prehensive booklet entitled “Twenty 
Years of. Progress in Scientific Poultry 
Feeding.” Dealers may obtain free 
copies by writing direct to the com- 
pany's offices at 38 Essex street, Har- 
rison, 
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EUREKA 
BUHLER 
DRIVE 


—intensive sifting action—— 


— closer sereen separation— 
—greater sereen capacity— 


Howes Co., INC. 
SILVER CREEK. N. Y. 


CLOFEED 


(Cooked Linseed Oil Feed) 


Made from Flax and Flax 
Cooked and 
prepared the Old Process 
way... 32 to 34% Protein. 


Screenings. 


Write us for samples. 


LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 


E-Z FED FOX 
FOOD Cereal and Meat 


Meals and Cubes 
Manufactured by us 


ARE an ideal adjunct to the regular 
feed lines carried by dealers located in 
Fox Ranch territory. “E-Z FED” is 
an established brand among fox breeders 
throughout the Northwest. 


Include an order in your next MIXED 


CAR shipment of our 


FLOUR—MILL FEEDS—DAIRY 
FEED—POULTRY FEED  e 


We can supply you with all the feed require- 
ments of the Fox Rancher, including TOASTED 
BREAD CRUMBS and OVEN TAILINGS. 


We are looking for a live wire Distributing Agent in 
your town. Write for samples and prices. 


ISCONSIN MILLING CO. 


Menomonie, W isconsin 


CAPITAL FLOUR MILLS, INC. 


FLOUR 


You can increase 

your flour sales by 

recommending 
MINNESOTA 
GIRL FLOUR. 


A trial will prove its 
merits. 


Guaranteed {et us include some 
MINNESOTA GIRL FLOUR in your 
next car of 

Queen Wheat Feed 


Cherokee Pure Bran 
Cherokee Middlings 


WIRE US FOR PRICES 


MINNEAPOLIS, MINN. 
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CLASSIFIED 


Service department for our read- 


ers. Low Rates: 


25c per line; 
minimum $1.00. 


FOR SALE 


Elevator, grain, hay and potato house with 
sorter; cement and coal buildings. All elecric- 
ally equipped. On C. N. W. R. direct to 

hicago and St. Paul. To be sold to settle es- 
tate. A bargain. Address MRS. JULIA NIE- 
BUHR, Fall Creek, Wis. 


FOR SALE 


Twenty-two inch, Direct Connected Attrition 
Mill, Elevator, etc. Good as new. Also 5 H 
Motor. Write HERMAN FROEHLICH, Glen- 
beulah, Wis. 


POSITION WANTED 


Young man with 10 years practical experience 
wants position with Milling Company in Poultry 
Service department. Write POULTRY SERVICE 
MAN, c/o The Feed Bag, 210 East Michigan 
street, Milwaukee, Wis. 


SHELL PRICES UP 
Oyster shell prices were advanced 
$1.50 a ton, effective September 1, ac- 
cording to an announcement issued by 


laps, 


Arcady Salesmen Hold 
Annual Meeting 


Representatives of the Arcady Farms 
Milling Co., Chicago, gathered for the 
annual sales meeting, August 27 and 28, 
and voted that it was the most enthus- 
iastic and successful in the firm’s 20 
years of business. 

Wirt D. Walker, general manager of 
the company, presided. He lauded the 
staff for its excellent work during the 
past year and predicted a banner year 
ahead. 

On Sunday evening, August 27, the 
sales representatives were guests of 
Arthur Meeker, president of the firm, 


Personal Attention 


Ship To 


Roy |. CAMPBELL 


Commission Merchant 


GRAIN end SEEDS 


at a dinner held at the Century club Chamber Milwaukee 

in the Century of Progress Exposition | of Commerce Wisconsin 
grounds. 

Telephone 

CEREAL 


GRADING CO. 


Elevator Company 


E. S. WOODWORTH, President 


Wholesale Dealers 
In All Kinds of 


GRAIN & FEED 


951-952 Chamber of Commerce 
MINNEAPOLIS, MINN. 


Solicits Your Orders 


leading crushers. The advances _in- MINNEAPOLIS 
creased the price to $7.00 a ton on bur- SPECIALIZE I 
basis Gulf points, with a $1.00 
premium for cottons. —— of a GOOD 
code of fair competition and labor agree- 
ment were given as the reason for the CORN and OATS 
change. For 
WISCONSIN TRADE 
M. G. RANKIN & CO. Prices Right—Service Prompt 
GRAIN AND FEED TRY US 
Agents in Wisconsin : 
Keokuk Corn Gluten 
High in Protein — Low in Price 
Chamber of Commerce Bldg. 
MILWAUKEE - - = WISCONSIN 
anity Fair 


Deutsch & Sickert Co. 
Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 


EAL, ETC. 
502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 


“Stand by 


tan”’ 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF. 


Mother’s Best Fiour 


Established 1892 


FRANKE GRAIN CO. 


incorporated 


GRAIN AND FEED 


Flour 


Laboratory Tested, 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


Fresh Dried Milk 


From our creameries 
direct to you. 


Straight Cars 
Assorted Cars 
Skim and Buttermilk 


Wisconsin Dairy Products Co. 
342 N. Water St. Milwaukee, Wis. 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CoO. 
EstasuisHep 1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
522 N. MILWAUKEE STREET 
Puone 076 MILWAUKEE 
Broapway WISCONSIN 


Two Points 
& 


where dealers can pick up ton lots 
of feed at rock bottom prices are the 
two Feed Supplies, Inc. warehouses 
at NORTH MILWAUKEE (3328 W. 


Cameron Ave.) and WEST ALLIS 
(1637 S. 83rd St.). 


Armours Meat Scraps 
Alfalfa Meal . Dried Milk 
Charcoal . Pearl Grit 
Coca Mola 


FEED SUPPLIES, INC. 


505 Chamber of Commerce, Milwaukee 
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Milwaukee Wisconsin 


Wisconsin Milling Co. 
Making Fox Feeds 


Wisconsin Milling Co., Menomonie, 
Wis., is now manufacturing and mar- 
keting a line of fox feeds. 


Robert L. Pierce has been engaged 
by the firm’ to direct the development 
of the business in this field and plans 
are being made to cover the fur breed- 
ing areas thoroughly. 


The new line will be marketed under 
the brand name “E-Z-Fed Food for 
Foxes”. The product is designed to 
provide the captivated fox as nearly 
as possible with the food it would ob- 
tain in the natural wild life and to give 
the rancher a minimum of trouble and 
expense in the care and feeding of the 
animals. 


A booklet describing the merits of 
the fox feed in detail will be gladly 
supplied to dealers on request, E. O. 
Wright, president of the company, re- 
ports. 


ELEVATOR FIRE 
Fire on August 15 destroyed the Ri- 
alto elevator, Milwaukee, which was 
owned by the Northwestern railroad 
and operated since 1912 by the Dona- 
hue-Stratton Co. Loss was estimated 
at $550,000. Approximately 950,000 


bushels of corn, wheat, rye, oats and 
barley were destroyed by the blaze. 
Harry M. Stratton, vice president of 
the Donahue-Stratton Co., which owned 
the grain, announces that the loss will 
not interfere with the firm’s operations. 


OEHYORATED 

BY THE PATENTED 

HEU ORTING PROCESS 


Tut HEIL co. 


MILWAUKEE 


Choice alfalfa cut at the height of 
its nutritive value and immediate- 
ly dehydrated by the patented 
HEIL process. Contains all of the 
vitamins—especially high in vita- 
mins A, D and E. Keeps fowl 
and stock in tip-top condition. 
Rich green color, appetizing odor 
and flavor. For prices address . 


THE HEIL coe, 


3010 W. Montana Street 
MILWAUKEE 


HOME OF WCCO STUDIOS 


NICOLLET 
-HOTEL 


1 

| 

| 

| 
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| 

| MINNEAPOLIW 
When in MINNEAPOLIS 
|] why not gratify that long felt 
| 
| 

| 

| 

| 
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laxation by staying at the 
NEW. NICOLLET. 


Six huadred rooms complete 
in every detail at exception- 
ally reasonable Rest- 
ful’beds. 


Moderately priced Rest 
rant and Coffee 


Tourist B 


posite. 


Pecos Valley Alfalfa Mii 


NM. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


MYLES 
LOUISIANA SALT 


*‘Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 


360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 
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Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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RIEBS VIEW 


Vol. 1, No. 9. 


September, 1933 


Milwaukee, Wis- 


Business 
Is Always 
A Struggle 


Business is always 
a struggle. There are 
always obstacles and 
competitors. There is 
never an open road 
except the wide road 
that leads to failure. 
Every great success 
has always been 
achieved by fight. 
Every winner has 
scars to show that 
he has done battle 
with the obstacles to 
reach the top. The 
men who succeed are 
the efficient few. They 
are the few who have 
the will power and 
ambition to develop 
themselves to 
continually improve 
tomorrow what they 
have done today. 


To these who talk, and 
talk, and talk 
This proverb should 
appeal: 
“The steam _ that 
blows the whistle 
Will never turn the 
wheel.”’ 


A woman seldom 
knows what she 
doesn't want — until 
after she gets it. 


Food for 


Thought 


Conducting a busi- 
ness is like driving an 
automobile. The less 
you know about it 
the more likely you 
are to land in the 
ditch. 


The salesman may 
be smarter than his 
prospect but he makes 
a mistake when he 
calls his attention to 
the fact. 


The man who 
thinks it is good 
business to knock a 
competitor would 
make fun of his wife’s 
false teeth at a din- 
ner party. 


One of the hardest 
things to restore to 
its owner is lost con- 
fidence. 


The man who is 
always going to do 
something tomorrow, 
usually has a _ note 
falling due today. 


When you forget 
to smile your face is 
a liability. 


Noises do not affect 
some people. They 
sleep. the soundest 
while their neighbors 
are building up their 
town. 


Explosions usually 
occur when the en- 
gineer is full and the 
boiler is empty. 


DRY PLACE 


Visitor: ‘‘Was_ it 
your love of drink 
that brought you 
here? 

Convict: ‘‘Lor’ no, 
mam, you can’t get 
nothin’ here.” 


POOR HUBBY 


Mary: “Did you 
tell anyone of your 
secret marriage?”’ 

Jane: “No, I’m 
waiting for my hus- 
band to sober up. 
I want him to be the 
first to know it.”’ 


Published Monthly by The Riebs Co., Milwaukee 


Deal With... 


for 


Known Responsibility 


Guaranteed Quality 


Unexcelled Service 


Reasonable Prices 


Froedtert Grain & Malting Co. 


Feed and Grain 
MILWAUKEE, WIS. 


Welding 


of all styles and makes of 
ATTRITION 


New and reconditioned 
heads in stock—so don’t 
shut down, Wire or Phone 
us your needs. 


ALSO REMACHINING, BALANCING and RESETTING 


All work done by experienced mill manufacturers 
and warranted for one year. If necessary our service 
car will call for repairs and deliver. Estimates cheer- 


fully given. 


ALL MAKES OF 


Hammer and Attrition Mills 


REPAIRED, RECONDITIONED OR TRADED 


Plate Bolts and Ball Bearings in Stock. 
Motors Rewound — Parts Furnished, also Exchange 


Motors and Rentals. 


Grinding Plates, Hammers 
and Screens for All Types 


DIAMOND 
HULLER Co. 


that is on the way. 


B. SEDBERRY, Inc., 
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the Lead! 


Puts you 


Antiquated grinding equipment won't do any more. Speedy 
action is required to get and hold the new grinding business 


V In the “Jay Bee” Hammer mill you get the best that science 
and skill can produce—a grinder that is lowest cost in the long 
run because of its Sreater capacity, greater dependability, longer 

life and lower operating and maintenance expense. 
Any “Jay Bee” millisa good i investment. Get one now and be 
convinced of its great earning power. Sizes and styles from 12 
H. P. to 200 H. P. with belt, V-belt and direct-connected drives. 
Over 18,000 Bossert made “Jay Bee” millsin use. Proof of their 
undisputed superiority. Write for descriptive literature today. 


“JAY BEE” 


61 Hickory Street, Utica, N.Y 


J. B. Sedberry Co., 819 Exchange Ave., Chicago, Ill. 
Jay Bee Sales Co., 442-444 Live en 


Kansas City, Mo. 


= = 
= 
q 
Make Your =e ©€ 
. 
Profits Now With 
|| Work’’s Greatest Feed Grinder 
of Mills Solicited. Winona, Minn. 
wey, 
i 
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CHICKEN 
HUMAN 


BEINGS 


Get the same ideal 
"combination of both 


HETHER it be chickens or 
whether it be human beings, 

both need that sameideal combination 

of Vitamins A and D. For while Vi- 

tamin D alone may prevent rickets in 

children and leg weakness in chickens, 

only adequate supplies of Vitamin A 

will help to build up resistance to in- 

fection. 

When your poultry feed contains 
CLO-TRATE, you can be sure that 
you are getting the ideal combination. 
For CLO-TRATE is made from the 
same cod liver oil concentrate that is 
used in White’s Cod Liver Oil Con- 


| 


centrate Tablets. And these tablets 
for human consumption are accepted 
by the highest medical authority in 
the country. 

CLO-TRATE mixes readily with 
any feed. It has all the advantages 
of straight cod liver oil without its 
disadvantages. CLO-TRATE-mixed 
feeds are far superior to those feeds 
to which Vitamin D alone has been 
‘added and which depend only upon 
their basic ingredients for their sup- 
ply of Vitamin A. It is most econo- 
mical. It will pay for itself many 
times over in increased profits. 

Write today to the office nearest 
you for further information and quo- 
tations. 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Pharmaceutical Specialties 


113 North 13th Street, Newark, N. J 


Reg. U. S. Pat. Off. 


‘CONCENTRATED COD LIVER 


323 West Polk Street, Chicago, Ill 
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THE HIGHEST PRICED FLOUR IN AMERICA 
AND WORTH ALL IT COSTS 


Steadily Gaining in Favor 


—_—. boom periods and de- 
pression periods, the King Midas 
Mill Co. has never wavered from 


its determination to maintain the 
price 


AND WORTH all £0513 highest quality standards, con- 

vinced that the best is always the 
most successful in the end. The 
soundness of this policy is proved 
by the fact that KING MIDAS 
has steadily and surely gained in 
favor from year to year. 


Guaranteed 
Made only in Minnesota 
The great flour state 


KING MIDAS MILL 


MINNEAPOLIS, MINNESOTA 


OVER 1,000,000 BARRELS YEARLY PRODUCTION 
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